HOW WILL YOUR INDUSTRY
RESPOND TO THE CURRENT
GEOPOLITICAL SITUATION?

Guest Editor Chris Wilkins responds to

the very real challenges facing us today
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Design For Life

THE POLITICAL INFLUENCE THAT AFFECTS THE WAY WE USE OUR SPACES
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esign is a very broad term, but all design
Dsectors from big to small are influenced in by

the macro-economic factors that are driving
the wider real-estate, residential and hotel transaction
market — these top-end transctions by REITs, sovereign
wealth funds, family offices and UHNWTIs flow funds
into the network of designers, operators, architects,
product manufacturers, textile companies and myriad
other suppliers & specialists that make up the design
eco-system.
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In terms of the outlook for design-related
development globally in 2026, the practical difficulties
of unionised labour and tariffs in the US will see it
further ring-fenced from the global market, with Miami

‘Overall, the appetite for high-end design,
hospitality and travel will remain a
growth driver for economies globally
at the top end’

providing the only hotspot. As the US draw-bridge is
firmly raised, we can expect to see more Asian travel
into the Mid-East and Europe bringing with it an influx
of cross-cultural innovation in food, design, products
and furniture.

Whilst Europe busies itself with renovating and
opening its ‘grande dame’ historic properties, Asia will
remain the incubator of the latest luxury trends in the
design world. Tokyo specifically and Japan in general
with a weak yen will see continued dynamic investment
in its property, tourism and hospitality sector. The
Middle Eastern boom will isolate to Dubai and will
cool with the majority of Saudi Arabian ‘giga-projects’
under budget review.

Overall, the appetite for high-end design, hospitality
and travel will remain a growth driver for economies
globally at the top end. The top end design projects
in residential and hospitality will continue to provide
high-yield, attracting further investment from the single
and multi-family office sector, alongside the larger
established sovereign wealth investors.

Technology, wellness, low-carbon design and Asian
power brands — the design trends of 2026 will see an
expansion of themes already present but accelerating in
the world around us today.

Low-carbon luxury — the success of the 1Hotel
in Mayfair, London demonstrates that the intersection
between luxury and “sustainability”, small though it
is, can provide a compelling product when wrapped
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in the right package. The hotel provides a unique and
immersive experience right from arrival - a momumental
“living chandlier” assembled from air-plants by artist
Patrick Nadeau in the lobby is symbolic on arrival of less
carbon-intensive approach to hospitality design. When
you stay at 1Hotel, you also have the option to donate
to one of three climate-related charities with a deduction
automatically taken from your checkout bill. Meanwhile
further East at the Hoxton London, part of the Ennismore
hotel group, you can benefit from a reduced rate if you
can show you have taken public transport to arrive at
the hotel. Expect to see more of the same in 2026 — but
mainly in Europe. Hotel operators in particular THG
(Intercontinental), developers and brand owners will
strive to de-carbonise supply chains, driven primarily
by legistlation and market pressure. Tools that allow for
carbon budgeting in building specification, adaptive re-
use of building stock and a slew of innovative materials
will in turn drive changes in the consumer product market.
Take a look at Finnish company Woodio’s basinware, for
instance - a low-energy, low-carbon alternative (80%
reduction in carbon versus traditional ceramic products)
that is available in a range of unusual colours.

1Hotel Mayfair 1hotels.com/mayfair
Hoxton Hotels thehoxton.com
Woodio woodiouk.com/pages/woodio-story.

Scientifically enhanced well-being - sleep
retreats, circadian rhythm lighting, cryotherapy,
hyperbaric oxygen treatment — you name it, science is
now the gateway to enhanced well-being, relaxation and
longevity as never before. Forum’s own Lindsay Cooper
and his company Chi Longevity provide advanced
assessments and personalised plans that deliver wellness
viaapackage of interventions and treatments; increasingly

the science of wellness is being incorporated into spas,
hotels and furniture design too. Take a look at the
Aijora chair by DavidHugh, designed to induce a state
of ‘weightlessness’ via a patented ball-bearing design
which ‘floats’ you in a blissful recline — the relaxation
induced has been tested neurologically at Cambridge
to equate to a meditative state. Meanwhile, a stay at
the Lanserhof in Sylt integrates harmonious design,
hospitliaty and clinical treatment in a wonderful
natural setting on an island in the rugged and wind-
swept North Sea.

Chi Longevity chilongevity.com/

Aiora chair by DavidHugh starts at £5,700
davidhugh.com/

Lanserhof Sylt lanserhof.com/de/lanserhof-sylt/

Asia rising — hotel brands such as the Mandarin
Oriental, Peninsula, Shangri-La and more recently
Aman and Rosewood have driven outwards from
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their Asian roots to establish a strong global presence.
Championed by designers such as Tony Chi, Steve
Leung and Cheng Chung Design/CCD, these luxury
hotel groups have created beautiful properties that
encapusalte an Asian sense of order, balance and a
detailed design that is timeless.

‘As the US walls itself off both
culturally and fiscally with tariffs,
expect to see more commissions from
Asian powerhouse brands across Europe’

As the US walls itself off both culturally and fiscally
with tariffs, expect to see more commissions from these

Asian powerhouse brands across Europe, furthering the Craftsmanship & authenticity — move away
Asian aesthetic into the European arena. Aman’s baby from the Pinterest boards! The algorithms push you
sister brand Janu, for instance, will open in the near a plethora of same-same design imagery across your
future in the Middle East, Turkey, Montenegro and feed and don’t even get me started on Al... a cultured
Portugal. These brands will also seek, conversely, to eye for curation and authenticiy is the way forward
harness the craftsmanship and quality of the European and in 2026; look out for designers like Sam Orlando-
design heritage to fuse back into their work. This cultural Miller, a favourite of designer Kelly Wearstler amongst
“transfusion” will continue relatively unstressed by the others. Sam’s products are functional — mirrors,
tensions that exist in other politicised sectors such as chandeliers or tables for instance — however they are
technology, Al and commodities. The pick of the recent always beautiful artefacts, hand-crafted lovingly in his
hotel openings in London that represents this movement studio in Spain. Each piece is imperfect, unique and
is the Rosewood Chancery on Grosvenor Square, the speaks to Sam’s unique outlook. You cannot replicate
latest flex by Sonia Cheng’s hotel group. Designed that, try as you might ChatGPT.
originally by Eero Saarinen in 1960, this modernist
architectural icon has been reimagined by Sir David galleryfumi.com/artists/sam-orlando-miller
Chipperfield with interiors by Joseph Dirand to provide
144 guestrooms and a number of restaurant outlets —
including the exclusive Eagle Bar, where guests can sip Jonathan Aeberhard (London) is Senior Vice President
drinks looking out over the gilded American bald eagle of CCD (Cheng Chung Design), an award-winning,
frontispiece of the property. publicly-traded architecture and interior design
studio, with a focus on hotels and luxury residential
Janu Hotels janu.com developments worldwide. Jonathan leads the
Rosewood Chancery rosewoodhotels.com/en/the- foundation of CCD’s London Studio, encompassing
chancery-rosewood projects and clients across the EMEA region.

Luxury is how you feel — from the Baccarat Hotel in
Dubai to the renovated Savoy in London; from camping
under the stars in luxury tents in Alu Ula to the Scottish
luxe of Gleneagles; from the authenticity of the Corinthia
Brussels renovation to the pared back modernity of the
118-story Park Hyatt Kuala Lumpur supertall tower — as
Ian Shrager famously said, luxury isn’t about how much
you pay, it’s about how you are made to feel. 2026 is
all about finding your own expression of luxury design
as hotel designers and brands look to maximise niche
experiences tailored to discrete audiences. There is no
luxury standard any more.

THE 2026 FORUM 500 FORECAST



Forum 500 is a worldwide community
of successful leaders invited to join from
the senior échelons of the business community with
family offices, financiers,
entrepreneurs, founders, analysts,

economists, scientists, public speakers,
academics, technology leaders,
luxury brand owners, designers,
artists and writers all included

within the number.





